




































                        Batteau	/	Global	Business	Anthropology	Summit	2018:	Summary	and	Reflections	
	 303	








• let	participants	know	what	happened	to	the	product		 Ethical	problems	can	never	be	fully	resolved.	Right	now,	we	can	make	sure	that	we	are	holding	ourselves	to	the	highest	standards	and	ensure	that	we	are	properly	training	the	next	generation	of	anthropologists.			 A	third	issue	is	relationship-building.	Any	good	anthropologist	can	quickly	build	and	maintain	relationships.	There	are	two	areas	where	
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Equally	important	is	the	identity	and	reputation	of	Business	Anthropology.		A	parallel	effort	is	underway	to	define	the	brand	identity	of	Business	Anthropology,	both	in	terms	of	its	tangible	value	and	what	it	adds	to	a	business.		There	is	an	initiative	underway	to	create	a	brand	for	Business	Anthropology	that	would	have	resonance	in	both	the	business	and	professional	worlds,	making	the	value	of	Business	Anthropology	both	clear	and	appealing.		These	matters	will	be	discussed	over	the	year	leading	up	to	the	Berlin	Summit.	We	would	like	to	thank	the	following	companies	and	institutions	for	their	support	for	the	2018	Global	Business	Anthropology	Summit:	Hitachi	ReD	Fjord	Wayne	State	University	Nissan	Intel									
		
Allen	W.	Batteau	is	Professor	of	Anthropology	at	Wayne	State	University	in	Detroit,	Michigan.	He	can	be	reached	at:	a.batteau@wayne.edu.			
